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shortlisted for the business book awards 2022 in the modern age of authenticity and transparency
consumers are no longer content with brands that are dismissive of or even apathetic to

sustainability brands are now expected to convey understanding and concern when it comes to
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matters such as climate change carbon footprints and employee welfare most importantly of all
they must be genuinely committed to these standpoints remaining consistent and proactive in their
principles with the rise of more conscious consumers and the belief driven buyer organizations
ignore sustainability and the spirit of doing good at their own peril from three marketing experts
with decades of experience between them sustainable marketing delivers the new benchmark for
modern marketing this book clarifies the importance of the sustainable approach before providing
a comprehensive guide to implementing driving and maintaining these practices in any
organization a must read for any business leader or marketing executive this is a unique and
fascinating blend of academic research and practical case studies that will kick start and inspire

sustainable initiatives

for courses in sustainable marketing or as a supplement to marketing courses that include
sustainability as a focus a lasting approach to marketing as the engine that drives the global
economy marketing leaves an enormous footprint on the environment and society to help readers
make a lasting impression in their marketing efforts martin schouten provides the concepts behind

valuable and lucrative sustainable marketing strategies

the new and extended second edition of the award winning textbook sustainability marketing a
global perspective provides a sustainability oriented vision of marketing for the twenty first century
adopting a a consumer marketing focus it emphasises integrating sustainability principles into
both marketing theory and the practical decision making of marketing managers the book shows
how the complexities of sustainability issues can be addressed by marketers through a systematic
step by step approach the steps involve an analysis of socio environmental priorities to
complement conventional consumer research an integration of social ethical and environmental
values into marketing strategy development a new consumer oriented sustainability marketing mix
to replace the outmoded and producer oriented 4ps and finally an analysis of how marketing can
go beyond responding to social change to contribute to a transformation to a more sustainable
society without taking such steps marketing will continue to drive global crises linked to climate
change poverty food shortages oil depletion and species extinction instead of helping to tackle
them a comprehensive package of supplementary materials for this text is available at wiley com

college belz view the authors blog at sustainability marketing com
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green products have been around since the 1970s but it s only in recent years that they ve
become ubiquitous that s because savvy green marketers are no longer targeting deep green
consumers with a save the planet pitch instead they re promoting the added value their products
provide better health superior performance good taste or cost effectiveness in this innovative book
ottman argues that emphasizing primary benefits the new rules is critical to winning over the
mainstream consumer drawing on the latest poll data and incorporating lessons learned from her
clients and other leading sustainable brands including ge nike method starbucks timberland hp
natureworks procter gamble stonyfield farm and wal mart ottman provides practical strategies
tools and inspiration for building every aspect of a credible value based green marketing strategy
she covers such topics as spurring innovation through a proactive approach to sustainability
developing products that are green throughout their life cycle communicating credibly to avoid
accusations of greenwashing teaming up with stakeholders to maximize outreach to consumers
taking advantage of social media and much more the new rules of green marketing captures the
best of ottman s two previous groundbreaking books on green marketing and places it within a
21st century context focusing on a new generation of marketers who likely grew up with an
appreciation for sustainability it provides in one place essential strategies tools and inspiration for

connecting effectively with mainstream consumers

business book awards finalist 2021 this timely book is a sequel to john grant s green marketing
manifesto 2007 the award winning and bestselling definitive guide to green marketing and not
greenwashing fast forward to mid 2020 climate change is back at the top of the public and political
agenda even after covid 19 hundreds of big nhame ceos are committing to a greenrecovery and
surveys show widespread global public support for this and recent shifts in sustainable behaviours
and attitudes in markets ranging from organic food to flying sustainable brands are significantly
outperforming conventional ones as are sustainability related stock prices companies like unilever
continue to set ambitious targets related not just to climate but biodiversity and deforestation
plastics social justice regenerative farming sustainability related trends such as plant based foods
and electric vehicles are showing steep growth and creating tomorrow s superbrands impossible
tesla this book is packed with up to date learnings case examples and trends covering everything
from eco labelling transparency and the circular economy to rebound effects sustainable finance

blockchain and regenerative farming a core message being that to drive sustainability marketers
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firstly do really need to properly understand sustainability its many applications and implications
secondly to be effective marketers need to understand what it means to their consumers and
other significant audiences hence the book takes a long hard look at what was driving all the
protests boycotts and petitions in 2019 and what ideas causes and platforms caught the public
imagination the ultimate goal is to go beyond marketing that simply looks good to marketing that
does good this book helps in achieving that goal by showing the reader how to uncover strategies
for sustainable marketing that actually deliver on green and social objectives not just
greenwashing reconceptualise marketing and business models and learn to recognise the
commercial strategies and approaches that are no longer fit for purpose learn how hot topics like
the climate crisis biodiversity social justice single use plastics and supply chain transparency
influence green and social marketing read about numerous examples and case studies from both
brand leaders and challengers that have developed innovations and fresh creative approaches to
green and social marketing get practical tools models facts strategies workshop and project
processes and business case rationales so that you can build your own plans and proposals this
book is intended to assist marketers by means of clear and practical guidance through a complex
transition towards meaningful marketing that makes a positive creative impact on the climate crisis
and on improving human life in troubled times aimed both at big companies that are trying to be

good and good companies that are trying to be big

sustainable marketing collects chapters on marketing in the ethical environment consumer
behaviour changing behaviour segmentation pricing supply and distribution among many other

topics

this book addresses the environmental social and economic challenges that corporations in
emerging economies face focusing on sustainability marketing as a paradigm shifting approach
drawing from cases across several emerging economies including south africa ghana nigeria and
turkey it examines how organisations can create long term societal value through sustainable
practices reflecting the increasing pressure for organisations to adopt sustainability practices the
need for this book is rooted in what organisations in emerging economies stand to gain from the
adoption and implementation of sustainable marketing strategies chapters address consumer

behaviour and demonstrate best practices for integrating sustainability into marketing strategies
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the opportunities and challenges associated with implementing sustainability strategies post covid
are also explored this book therefore offers essential pathways and shares evidence of
sustainability marketing covering topics such as the sustainability marketing mix social marketing
sustainable consumption and the role of communication it is a valuable contribution to the ongoing

discussion on sustainability from the perspective of emerging economies

this unique book explores the sustainability practices that benefit companies stakeholders and
society by drawing upon the latest research and industry examples dissecting the interplay
between marketing and society peterson encourages us to critically assess the demand for
businesses to engage with sustainability guidelines and environmental concerns while remaining

profitable

there are two major parallel challenges facing managers and leaders first how to adapt to global
changes in markets competition and supply and second how to grow a business whilst observing
recognisably sustainable practices companies must now align their values with customers who
increasingly seek products and services that are people and planet friendly using sustainable
marketing techniques to create value ultimately leads to improved customer satisfaction better
professional relationships and increased effectiveness with marketing planning absent from the
current textbook offering this book provides practical insights tools and frameworks to help
readers produce tactically and strategically appropriate marketing plans showing how to embed
sustainability in these strategies and reflecting on the historical and current criticisms aimed at
marketing students will be shown how to implement whilst being encouraged to reflect on why full
of tools and frameworks to improve comprehension including chapter by chapter learning
outcomes summaries exercises applied activities and mini case studies it bridges the gap
between theory and practice effectively and accessibly finally powerpoint lecture slides and mcq
sections are provided for each chapter as electronic resources reflecting on contemporary themes
and challenges at the cutting edge of business research and practice this book should be core
reading for advanced undergraduate and postgraduate students of sustainable marketing
marketing planning and marketing strategy as well as professionals seeking to improve the

competitive advantage of their organisations
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for too long marketers of sustainable goods and services have targeted deep green consumers to
promote their products and they have little to show for their efforts in this innovative book
jacquelyn ottman shows how the green market has moved beyond such niche marketing and how
marketers will find greater success promoting the inherent superior value of their offerings greener
products are now available within every industry and are a part of our everyday lives but they didn
t get to be so ubiquitous just because they are better for the planet whether they were promoted
as such or not sales of green products have grown so fast because of the added value they
provide health superior performance good taste cost effectiveness or simply convenience this
central emphasis on primary benefits the new rules is critical to winning over the mainstream
consumer and to driving overall organizational growth the new rules of green marketing helps
readers understand why value based sustainability marketing has become a critical organizational
capacity and how readers can adopt this approach in their own organizations illustrated by
examples from both international mainstream and the more niche deep green leaders who are
showing everyone else the way the book provides practical strategies tools and inspiration for
building every aspect of a credible value based green marketing strategy including how to use a
proactive approach to sustainability to spur innovationhow to frame environment related benefits
with relevance to mainstream brandshow to communicate with credibility and impact and avoid
greenwashing how to team up with stakeholders to maximize outreach to consumershow to use a
life cycle orientation to ensure the integrity of one s offeringshow to best take advantage of recent
technological advances in social mediadrawing on the latest data from leading researchers and
reflecting on learnings from ottman s corporate clients and other pioneers including ge nike hsbc
method starbucks timberland hp natureworks philips procter gamble stonyfield farm and wal mart
this book shows how market leaders are edging out the competition using effective value first
marketing strategies this book captures the best of the author s previous groundbreaking books
on green marketing and takes the content into the 21st century whereas earlier works focused on
readers who were less familiar with green initiatives this work squarely focuses on a new
generation of marketers who likely themselves grew up with an appreciation of sustainability and

who want and need to know how to connect effectively with mainstream consumers

the 6th edition of the best selling marketing book has been extensively updated to reflect changes

and trends in current marketing thinking and practice taking into account the emergence of new
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subjects and new authorities michael baker and the new co editor susan hart have overhauled the
contents and contributor lists of the previous edition to ensure this volume addresses all the
necessary themes for the modern marketer in particular the marketing book now looks at broader
range of international issues with a broader group of international contributors based as in
previous editions on seminal articles form thought leaders in each subject the marketing book 6th
edition is bursting with salient articles it amounts to an all embracing one volume companion to

modern marketing thought ideal for all students of marketing

an important intervention in the conversation around social and ecological sustainability that
draws on both micromarketing and macromarketing scholarship to help the reader understand the
challenges with illustrations from insightful cases both from emerging and developed economies
this compilation should be essential reading for the discerning student of sustainable consumption
and production professor pierre mcdonagh associate editor journal of macromarketing usa
professor of critical marketing society university of bath uk experts in the field of economics
management science and particularly in the marketing domain have always been interested in
and acknowledged the importance of sustaining profitable businesses while incorporating societal
and environmental concerns however the level of existing literature and availability of teaching
cases reflect a dearth of real case studies especially those focused on marketing for social good
this book of actual case studies will address that need in addition this book is important and timely
in providing a case book for instructors those in both industry and academia to help them in
teaching and training the next generation of leaders through corporate training and universities
currently marketing for social good is increasingly becoming a part of most curriculums under the
umbrella of different titles such as social marketing green marketing and sustainability marketing
the relevance of these studies is increasing across the globe this book is composed of long and
short real cases with varying complexity in different sectors this case book will also cover some
review articles for an overview of the recent developments in the study area with these case
studies collections of questions teaching materials and real life marketing scenarios this book
offers a unique source of knowledge to marketing professionals students and educators across
the world the main objective of this case book is to understand the applicability of marketing
science marketing for social good context such as social marketing and sustainability marketing in

internet marketing related to e buying behavior and e wom in addition it illustrates the various
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types of existing marketing practices that are relevant from both theoretical and practical points of
view in this electronic era as well as discussing other non electronic marketing practices and
focusing on consumer buying behavior as a result marketing managers can treat their customers
according to their desired value this book particularly explores the possibilities and advantages
created by social marketing and sustainability marketing through the presentation of thorough
review articles and case studies this case book helps corporate training centers and universities

with compact teaching reference materials in their relevant courses

this book addresses the rising concept of 21st century societal marketing which entails that
marketers should fulfill the needs of their target group in ways that enhance the well being of a
society as a whole in the past social responsibility and corporate ethics may not have been the
key elements of corporate and business strategy however in the last decade the picture has
changed dramatically consumers are more concerned about ethical issues and the effects of
business activities on the environment and the society the impact and importance of ethical
consumerism is escalating the consumers are more attentive and expect companies promote their
ethical credentials in order to make them more accountable of their actions this book also reveals
how companies should realize that corporate social responsibility csr is not an illustration of
corporate altruism but a source of opportunity and competitive advantage finding and following
social initiatives as a part of the key business model is proved to be one of the competitive
strengths in many instances this book covers different issues related to ethics social responsibility
and sustainability in marketing and presents different cases and applications from different
countries together with the best practices each case and research is expected to shed light on

how to improve the role of marketing in helping to the development and well being of the society

for courses in sustainable marketing or as a supplement to marketing courses that include
sustainability as a focus a lasting approach to marketing as the engine that drives the global
economy marketing leaves an enormous footprint on the environment and society to help readers
make a lasting impression in their marketing efforts martin schouten provides the concepts behind
valuable and lucrative sustainable marketing strategies the full text downloaded to your computer
with ebooks you can search for key concepts words and phrases make highlights and notes as

you study share your notes with friends ebooks are downloaded to your computer and accessible
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either offline through the bookshelf available as a free download available online and also via the
ipad and android apps upon purchase you Il gain instant access to this ebook time limit the
ebooks products do not have an expiry date you will continue to access your digital ebook

products whilst you have your bookshelf installed

consideration for the ethics of business social responsibility and the environment has put
sustainability at the top of the agenda for many organisations and marketing has a key role to play
in driving this agenda this book explores the complex and challenging environment of sustainable
marketing the author starts by considering the background of traditional marketing in order to
understand the changes that have occurred over recent times and their significance from
corporate social responsibility to societal and green marketing movements leading to the
development of sustainable marketing practice this book is the most complete and accessible
introduction to sustainable marketing on the market key themes covered in the book include
current developments in the marketing environment and their role in stimulating or impeding the
progress of sustainability the nature of consumption in relation to sustainability the underlying
attitudes of consumers towards sustainable consumption the use of social marketing for planning

and implementing behavioural change in consumers towards a more sustainable lifestyle

shortlisted business book awards 2024 sales marketing becoming a sustainable marketer is no
longer an optional extra sustainability has become a necessity for the future but do you feel
confident delivering on this for your clients and customers sustainable marketing is a blueprint for
embedding sustainability at the heart of marketing exposing the disturbing reality of marketing s
current relationship with many of our environmental and societal problems it challenges the
traditional role of marketing its cultural norms and gross inefficiency it goes on to present a
compelling vision for change and a practical guide for marketing professionals equipping them
with the mindset and tools to transform their daily work and the industry as a whole into a force for
good this is the perfect guide for marketing and sustainability professionals working through their
company s sustainable transformation whilst trying to avoid the pitfalls of greenwashing and
carbon myopia written by experts who apply their unique framework to the issue this book takes
what may feel like an insurmountable challenge and breaks it down giving in depth advice and

providing real world success stories from companies of all sizes including tony s chocolonely the
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onlii and akzonobel

the book s running theme is that marketers can reinvent strategy and craft win win win solutions
where customers win obtaining genuine benefits organizations win achieving financial objectives
and ecosystems win ecosystem functioning is preserved or enhanced the theme is vividly

illustrated by 49 in text exhibits of successful corporate environmental initiatives

as corporations increasingly recognize the benefits of green marketing the number of projects with
important local environmental economic and quality of life benefits shall increase encouraging the
holistic nature of green moreover inspires other retailers to push the movement green marketing
as a positive driver toward business sustainability is a collection of innovative research on the
methods and applications of integrating environmental considerations into all aspects of marketing
while highlighting topics including green consumerism electronic banking and sustainability this
book is ideally designed for industrialists marketers professionals engineers educators

researchers and scholars seeking current research on green development in regular movement
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